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Map of media channels



Classification of Media Channels



What’s popular or relevant for 
Russia

And from our point of view creative Ad Campaigns absolutely prevail!



Sample Toolbox

• Ad Campaign

• Facebook Page

• Social Media News Release

• Video

• Sweepstake / Lottery

• Joint Content Project

• An Integrated On-line/Offline Campaign/PR 

Support



9 Objectives for PR Departments

• Plan a Social Media Strategy bearing in mind not only budget but

human resources

• Structure your Online Presence

• Be responsive – Conversation is Crucial

• Transparency is a Must

• Share Valuable Information

• Monitor and Manage

• Consistency and Commitment  are Obligatory 

• Be Interesting

• Be Polite



Common Tactics

• No Middle Man Situation

• A story to tell

• Be sure it’s original

• Use Person/Human to improve it

• Learn from feedback

• Show the audience that you learn

• Join the conversation



How to generate exciting content



Measuring ROI

• Always 

customized 

approach

• Based  on 

automated 

services like 

Google Analytics

• An Approach 

recently presented 

by MIT Sloan 

(right)



Useful Links

• http://mashable.com/guideb

ook/twitter/

• http://tinyurl.com/d4e5sgx

• http://tinyurl.com/btz48ph

• http://tinyurl.com/7rf593e

http://mashable.com/guidebook/twitter/
http://mashable.com/guidebook/twitter/
http://tinyurl.com/d4e5sgx
http://tinyurl.com/btz48ph
http://tinyurl.com/7rf593e
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